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Sustainability and Authenticity!
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The work by the Swedish Commerce on counterfeited products SH

L s e e Informs member companies to have intangible
o R assets rejglstered in aI_I countries they sell to,
have their production in or intend to expand to.
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Piratkopiering — ditt ansvar som han

Piratkopieringens baksidor &r méanga. Har far du rad och tips pa hur du kan
skydda dig som handlare. Det finns ett antal kriterier som du alltid bér ha med

dig vid egnainkdp.

Som handlare har du bade skyldigheter och ansvar vid misstanke om piratkopierade varor. Det

finns ett antal utgangspunkter som du alltid bor ha med dig vid egna inkop:

* Se upp for laga priser

* Undersdk ursprunget

¢ |nfér kontroller och dokumentera
* Ansvar vid piratkopiering

Om du handlar piratkopierade varor medverkar du till fortsatt arbete och produktion till osunda
villkor. Det kan ge konsekvenser fér bade de ménniskor som verkar i produktionskedjan, for dig
sjalv som handlare samt for de konsumenter som handlar dina produkter.

Se upp fér laga priser

Ifragasatt alltid om en prisniva ar rimlig. Var extra uppmarksam da du gor affarer med regioner dar

piratkopierng Arvapligt f{Grekommande

Informs about PRV's test where companies can
get help in finding their intangible assets.

Refers to PRV's and Customs' information on
their websites.

Participates in the Confederation of Swedish
Enterprises collaboration group on intellectual
property rights.

Responds to referrals and consultations and
collaborates with other industry organizations.

Inform and perform advocacy work towards
different stakeholders.



Attitudes towards sustainability in the younger generation is

Increasingly devided
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Konsument. Nar du kdper en vara eller tjanst, hur viktigt ar det att foretaget/organisatione
som du kdper av aktivt arbetar med hallbarhetsfragor? Uppdelat pa alder

Andel som sldngde senaste fungerande vara som de inte ville behalla
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Konsument. VVad gjorde du med den senaste fungerande varan som du inte ville behalla langre?

62 % of young people in Sweden consider a
sustainable company important or very
Important when doing the purchase.

At the same time 15 % of young people say
that the through away fully functional
products.

71 % of the young consumers consider
products from a Swedish retailers to be
sustainable. From 3-countries: 29 %.

Source: The Swedish Federations yearly
Sustainable Survey among 1000 consumers



But can not expect that A_H
consumers will be in the ‘5
forefront of a shift

Conclusion, there needs to be a focus
on supply side and a Digital Product
Passport can be the savior

— or the catalyst for counterfeited
products,,,,,,,



What is a product passport? SH

All products receive a unique ID with basic information. The information can be published in
different places by brand owners

A digital address is linked to the product. In combination with an information carrier (e.g.
QR), companies, authorities, and consumers can have direct access to the product's unique
profile and take part of the requested sustainability data

Agreed standards and protocols ensure that the information is streamlined and can be used
seamlessly between systems and towards both actors and other products

It is enough to share the information once




An optimally designed traceability and transparency system

* Increased efficiency (financial, reduced costs)

* More efficient logistics (e.g. reduced transport, better filling rate)

* Increased info sharing on basic and sustainable data in the value chain

* Improved product information (compliance with necessary certification and / or legislation)

e Better production and process conditions (e.g. on social and working conditions in third countries)
» Safer products/food (e.g. faster recalls)

* Reduced food waste (e.g. unbroken cold chain, lower prices on short dates)

* Reduced fraud (e.g. on illegal products or individual substances/materials /chemicals)

Increased consumer information (origin)

Information about the product (consumer demand)

Improved recycling / new materials



Main prerequisites for a successful product passport

Need to Know-Basis
— Prio cost- and administrative efficiency
— Adjust info depending on business, consumers and authorities

Future-proof
— Decentralised data

— Global open standards
— Harmonised EU/international legislation

A balance between static/dynamic and product-specific/general info

Improved governence and surveillance competence
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Senior Policy Manager — Sustainability
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